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WHAT IS CORPORATE SOCIALINNOVATION?

Traditional CSR / Corporate Giving Corporate Social Innovation

* Uses social change asa

* Pure philanthropy / altruistic »
business starategy

* Leveragesthe core bussiness to

* Separate or nominally
» solve asocial problem

aligned with the business

» * Drives revenue and/or saves

* Costcenter money

« Solves social problems

« Mitigates negative footprint / »
through sustainable models

helps nontrofits
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